








The Brief

To produce a piece of self promotional material to send out to 
possible employers. 

My Solution

I wanted my self promotional piece to have an underlining 
functional purpose for the recipient, by incorporating the use of 
post it notes into the design for the person to take of and use in 
every day office life. 



The Brief

Design a piece of promotional material to highlight Crisis and 
their cause. 

My Solution

Through my research on Crisis I came across this eye opening fact 
of which I wanted to base my piece around, using the format of a 
map of Manchester to give added perspective. 

THERE ARE 380,000
HIDDEN HOMELESS
ACROSS THE UK. 
THIS IS EQUIVALENT
TO THE POPULATION 
OF MANCHESTER.



The Brief

To produce a set of promotional posters for a variety of radio 
four programs. 

My Solution

For this project I concentrated on looking at propaganda posters 
from around the world. Russia proved to be a great source of in-
spiration. The project triggered my interest within typography and 
layout which is of continuing interest to me. 



The Brief

To produce a 32 page book, the contents were to be taken from a 
trip to Barcelona. To use any aspect of the city that inspired us 
whilst there.

My Solution

The book derived from the maps I collected throughout my time in 
Barcelona, from the maps I picked up on the grid system of which 
the city is based on.
The vibrancy of the city comes out through my chosen colors, to 
have a sense of clutter and confusion mixed with excitement was 
the main objective for the book.



The Brief

To produce three promotional pieces in partnership with another 
designer, for Clarks shoes, aimed towards children.

My Solution

The three A4 leaflets allow for the child to decorate their 
own trainer by using the stickers provided on the cover of the 
leaflet. Once designed on the inner of the leaflet, it can be sent 
back to Clarks with the chance of the trainers design being put 
into production. 


